Campaign Strategy Newsletter No 28, 24 October 2006

This edition is slightly different from usual, with news of a survey and a competition.

Given the increasing urgency of tackling climate change, I make no apology for linking both items to that subject.

Air Travel and NGOs

Governments are often pressed by campaign groups to do more (or something) about the rising contribution of air travel to climate polution.  

On 20 October UK Prime Minister, decried on 16 October in The Independent newspaper as the leading contributor to airmile pollution in his government, warned fellow EU leaders ahead of a summit that they faced a "catastrophic tipping point" on climate change[1]. 

Campaign groups themselves can have many roles  - as 'pressure groups' for policy, as enablers for public action, as catalysts for change, and as exemplars,  amongst others. Most international NGOs grew up in the era when flying was an elite activity of the 'jet set', and before electronic communications made it much more possible to organise, negotiate or network without face to face gatherings.  Hence air travel is often deeply embedded in their 'reality' and way of working.  As such they are in a good position to lead others in change.  How are they getting along ?

I've written to 25 'leading' NGOs (or allied organisations) asking the a number of questions about their own air travel policies, whether they have carbon accounting, if they publish the results, and what success they've had in finding alternatives.  I've said I'll publish the results at this website.  Although the choice is somewhat arbitrary, I picked them because they are all involved in some sort of campaigns or alliances on climate change.

So far I've had full or holding responses from: NRDC (US), National Trust (UK), Greenpeace (International), WWF (International), World Resources Institute (US), IUCN, UNEP, SNF (Sweden), the David Suzuki Foundation, National Federation of Womens Institutes (UK), and the Australian Conservation Foundation.

Thank you all.

I'm still waiting to hear from: Sierra Club, RSPB, EDF, BUND, NWF, RAN, Oxfam, Chistian Aid, WDM, Action Aid, Conservation International, UCS and Clean-Air, Cool-Planet.

If you know anyone who works with one of these latter groups, or maybe you do yourself, please encourage them to respond.  Drop me a line if you need the questions. (mailto:mail@tochrisrose.idps.co.uk )

Points For Pointless Contributions To Climate Change

Do you know anyone who'd like a copy of my book 'How To Win Campaigns' ? Or maybe you would ? I'm going to give away a signed copy to those making the three best nominations received by 1st December, in the competition for 'Most Pointless Contribution To Climate Change'.  If we get enough entries I'll organise a panel of judges.

Here's one to get you started thinking: the self-stirring mug.  Requires batteries. Energy buffs will know that batteries take more energy to make than we get out of them.  Even with rechargeables  the electricity has to come from somewhere, and they don't last forever.  In my view splendidly useless in many respects.

***

Self Stirring Mug 

Product ID 1115990

· Self-Stirring Mug 

· No more sugar or soggy soup mix at the bottom of your mug. Now you can stir your drink at the touch of a button, without needing to hunt for a spoon. 

· Just press the handle to activate the rotating paddle in the base. 

· A fun gift for travel or office – perfect for instant milkshakes or frothy ‘cappuccino’ too. 

· Insulated with anti-spill plastic sip-through travel lid. 1/2 pt capacity. 4 1/4"x3 1/2" dia. Uses 2 AAA batteries incl.

http://www.theoriginalgift.co.uk/ProductDetails.aspx?language=enGB&product=1115990&catName=BusinessGifts
***

I'm sure you can do better than that. Nominations, please, preferably with a website link, and a short description as to why you especially like it and think it ought to win mailto:mail@tochrisrose.idps.co.uk.
All entries not involving imminent legal action will be posted at http://www.campaignstrategy.org/pointless.html.  You may wish to award points for volume of greenhouse gas emissions produced in proportion to the sheer pointlessness of the activity or product.

Thanks for your help

Normal service will be resumed in the next newsletter.  

Chris Rose
[1] Full story: http://news.bbc.co.uk/go/em/-/1/hi/uk_politics/6068226.stm
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