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** Why Campaigning On Climate Is Difficult

In Britain and elsewhere in Europe NGOs are getting together to launch joint campaigns to 'mobilise' the public on climate change. In the US, the 'failure' of climate campaigning has sparked controversy over whether 'environmentalism is dead' (see last newsletter). Carl Pope of the Sierra Club has argued there's "something different about climate change".
Read about ten factors which have made it hard to campaign effectively 'on climate'. It's not an exhaustive list.
www.campaignstrategy.org/resources.html - Why Campaigning On Climate Is Difficult
** "Constructing RASPB propositions"

The proposition sums up what the campaign is about and usually needs to include:

* Responsible party (the enemy - who’s to blame)

* Action - the action you want people (who ?) to take

* Solution

* Problem

* Benefit

Read about how to construct them in the latest extract from my forthcoming book which is now is now available at www.campaignstrategy.org/bookindex.html
“HOW TO WIN CAMPAIGNS” will be published in March 2005 by www.earthscan.co.uk
** More on Shellenberger and Noordhaus / social values
If you haven’t already seen it, Grist Magazine is hosting a lively discussion provoked by the article “Death of Environmentalism” by Shellenberger and Noordhaus which featured in the previous Campaign Stragegy newsletter (#2, Jan 05 2005). 
gristmill.grist.org/story/2005/1/13/134030/929
** This newsletter

As you may have noticed, I am experimenting with different formats for this newsletter.

Do you have a problem with lengthy emails?

Is this format (short summaries plus links) preferred?
Let me know
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